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How do you know you need a website? 
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Imagine your perfect website. 

2/6/2013 DrupalCampNJ 2013 – Planning for Drupal 3 



How did you get there? 

2/6/2013 DrupalCampNJ 2013 – Planning for Drupal 4 



You got there by planning… 

• Setting goals 

• Knowing your target audience 

• Organizing your information architecture 

• Planning your content types 

• Creating Wireframes 
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Setting Goals 

• What do you hope to achieve? 

• What problems do you want to solve? 

 

…and how will you know the website is a 
success? 
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Setting SMART Goals 

S = Specific 

M = Measureable 

A = Achievable 

R = Relevant 

T = Time-bound 
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Courtesy of DDI – Development Dimensions International. 



Target Audience 

• Who are they? 

• Why are they coming to the website? 

• What are they looking for? 

• What do they need to do? 
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Information Architecture 

• Categorize and label your website’s content. 

• Create an outline of how your site is organized 
– a site map. 
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Identify and define your content 

• What is it? 

• What does it consist of? 

• Where will it appear on the website? 
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Identify and define your content 

• What is it? 
Ex. An Event. 

• What does it consist of? 
Ex. Title, Start Date/End Date, Start Time/End Time, 
Location, and Body. 

• Where will it appear on the website? 
A full detail under the Events page and a summary on 
the home page. 
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Content Types 

• Each item in Drupal is called a node. 

• Each node belongs to a single content type. 

• Define the type of content that will make up 
your website. 
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Example Content Types 
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Why content types? 

• Structured content. 

• Displays in a consistent format. 

• Reusable content. 

• Different views of content. 
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Wireframes 

• Black and white mockup of the website. 

• Serves as a skeleton visual guide. 

• Demonstrates the arrangement of elements on 
the page. 

• Approximates hierarchy and proportions of the 
site’s content. 
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Challenges 

• Goals don’t align with your Target Audience’s 
needs. 

• The Information Architecture was set up without 
anticipating all the content for the site. 

• Content Types were set up without fully 
understanding the needs of the content.  
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Questions? 

Jill Moraca, Manager, Web Development Services 

jmoraca@princeton.edu 

www.princeton.edu/wds 
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